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The Top Six Use Cases for Banks
The most impactful marketing use cases for AI include:

1. Strategy and Campaign Design 

2. Audience Targeting and Personalization 

3. Content Creation

4. Campaign Optimization

5. Media Mix and Ad Spend Optimization

6. Social Media Management
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Sources:  ABA Survey; Paul Roetzer, Marketing Artificial Intelligence.



1. Strategy and Campaign 
Design

Generative AI leverages large language models to answer 
prompts on nearly any subject.  It can be very useful in the 
early stages of strategy development and campaign 
design, as well as in later stages of creative asset 
development.
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2. Audience Targeting and 
Personalization

AI enables precise targeting, allowing businesses to 
reach the right audience with personalized messages

• Propensity and Buyer Intent Models

• Programmatic Advertising

• Recommendation Engines 
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Real Example

Source: DynamicYield.com

Recommendation systems or engines, 
like Amazon uses, are available for 
small and medium-sized companies.  
They use data like past purchases, 
search behavior and website visits to 
personalize journeys, content, advice 
and recommendations.
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3. Content Creation
Various AI tools, including some specialized ones, help 
marketers develop content and creative assets faster and easier.  
Creative elements include:

• Email copy

• Blog posts

• Display ads

• Social media posts

• Images and videos

• Landing pages



Real Example

Source: Jasper
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https://www.jasper.ai/?utm_source=partner&fpr=dorri50&fbclid=IwAR3ANqIakq896WUoMLbiim_1RQR9Wgan1Y-XnHZTGAtoLokrD4ABpVNVnL0&gad_source=1&gclid=Cj0KCQjwwYSwBhDcARIsAOyL0fif82gTGFte2z503h3Vg6A9iUJYMNMn4JUar9nVO_8HzHKiKel-eEYaAhmtEALw_wcB
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4. Campaign Optimization

AI-powered advertising campaign platforms are 
readily available, and can rapidly experiment with 
A/B testing of creative, ad placement, and context 
to improve campaign performance in real time.  



Real Example
Albert.ai  autonomously optimizes ad bidding 
across ‘walled gardens’ --  search, social and 
programmatic media channels – with very little 
human intervention.
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Source: Albert AI

Albert.ai
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5. Media Mix and Ad Spend 
Optimization

Attribution models such as media mix modelling (MMM) are using machine 
learning to bridge the gap between on-line and off-line (branch) sales.  
The process sheds light on:

• The contribution of each media channel on sales (or other specific outcomes)

• Forecasts of future sales given different media mix allocation

• Recommends optimal budget allocation

Source: Mercury Media Technology, Use of Machine Learning in Media

https://www.mercurymediatechnology.com/en/blog/use-of-machine-learning-in-media/
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6. Social Media Management

Given the heavy reliance on social media by banks, 
AI can supercharge these efforts, enhancing content 
creation, managing brand reputation, and improving 
customer communication.



Real Example

Talkwalker’s social 
listening platform uses AI 
to sift through massive 
data and provides real 
time alerts and instant 
summaries of insights.
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Contact Us Mark Gibson, Sales & Marketing 
Practice Leader

(508) 322-8146

mark.gibson@capitalperform.com
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@CPG_DC

linkedin.com/company/capital-performance-group/

facebook.com/CapitalPerformanceGroup

1233 20th Street NW, Ste 450, Washington DC 20036

mailto:Mark.Gibson@capitalperform.com
https://twitter.com/cpg_dc?lang=ca
linkedin.com/company/capital-performance-group
https://www.facebook.com/CapitalPerformanceGroup
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